INTERNAL COMMS 101

How to analyse if your
campaign is #trending

ON WORKPLACE

Identify your
campaigh champions

Why? Recognise your top influencers
and leverage their impact for future
campaigns. Try seeding campaign
details with those who are thought
leaders for relevant initiatives.

How? Check your Influential People
report in the Topics dashboard for
your selected hashtag.

Improving future
campaigns

How? Try benchmarking your
campaign against similar initiatives.
Easily pinpoint areas of opportunity
to develop learnings for future
campaigns.
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»> Follow this link for additional SWOOP training materials



https://support.swoopanalytics.com/hc/en-us/sections/360004976351-How-to-use-SWOOP-for-Workplace

